Children’s Programming Certification
Third Quarter 2016
July 1st, 2016 — September 30st, 2016

This is to certify that as a standard practice, Antena 3 formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Third Quarter 2016

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 7% day of October 2016.

Lgﬂj/w

Signature

Jorge Fiterre
Name

Affiliate Sales
Title



Children’s Programming Certification

Third Quarter 2016

This is to certify that as a standard practice, Caracol Televison airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.

in compliance with the Children’s Television Act of 1990 and the rules and regulations of
the Federal Communications Commission:

Children’s Programs Aived During Third Quarter 2016

CLUB 10: 3,5 hours
WIKIDS: 24 hours

TOTAL: 52 HOURS

Closed Captioning Rules Certification

Caracol Internacional is exempt from the Closed captioning requirements
| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 5" day of October 2016.

LEJANDRO BERNAL
Channel Director
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October 10, 2016 VIA EMAIL ONLY

Ms. Erica Rons

Charter Communications

6399 S. Fiddler’s Green Circle

Greenwood Village, Colorado 80111

Email; Erica. Rons@charter.com & DLProgramming-KidV id-ClosedCaption@charter.com

RE: Compliance Certification

Dear Ms. Rons:

We received your request for Colorado Satellite Broadcasting, Inc. (“CSB™) to provide
certification of compliance with the Children’s Television Act of 1990 (“Children’s Act”) and
the Closed Captioning requirements as set out under 47 CFR. §79.1.

CSB hereby certifies that all of its programming carried by Charter Communications during the
reporting period of Q3 of 2016 (the “Reporting Period”) was in compliance with the Closed
Captioning requirements set forth in 47 CF.R. § 79.1. CSB is exempt from 47 C.F.R. § 79.1(j)-
(k) requirements pursuant to the exemption provided under 47 C.F.R. § 79.1 (d)(11) and (d) (12).
Please note that the required certification is available on the following widely available site:
http.//www.hustlertvaffiliates.com/,

Additionally, CSB certifies that during the Reporting Period, none of its programming contained
any children’s programming as defined under 47 CFR § 76.225.

Please do not hesitate to contact me with any questions.

Sincerely, / )
L/
N s

Tony Cochy
Executi vef-'\yé President
L




CHILDREN'S PROGRAMMING CERTIFICATION
3rd Quarter: July 1, 2016 to September 30, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends. and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“ECC™).

None of the following programs or series included any commercial spots including local ad
avails. promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to. the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are ,explained in detail below. 1 further certify that [ have been designated by

(é“)r (@n 217 u‘_c,wﬁ-,zr as the official responsible for oversight of compliance with

the FCC children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

7 q
3 f
T he CWc.(‘L/ Fpepp e e A

[ hereby declare under penalty of perjury that the foregoing is true and correct.
/ “ B .
‘,.-/t;*xccme;g this 26 day of (¢ N 20 /6.
S 4
< Ii//{ L’\-'L faVd R

Signature [

é):a‘ ] {;"C{ L‘X € pmen vy
Name (PrinlS

Ve \JU\UANNJe/

Title

DW T 297808 17v] 0102438-000008



NETWORK:

Address:

Hispanic Information And Telecommunications Network, (nc.

CHILDREN'S TELEVISION PROGRAMMING, CLOSED CAPTIONING and CALM
CERTIFICATION

Hispanic Information And Telecommunications Network, Inc. {HITN}

Brooklyn Navy Yard

Building 292, Suite 211

63 Flushing Avenue, Unit 281
Brooklyn, NY 11205

Phone Number: (646) 731-3520

Fax Number:

(212) 966-5725

For and on behalf of Hispanic Information And Telecommunications Network, Inc., the undersigned
hereby certifies as follows:

(i)

{ii)
(i)

(iv}

During the three months ending September 30" 2016, HITN TV did not air more than
10.5 minutes of commercial matter per hour on any weekend, and did not air more than
12 minutes of commercial matter per haur on any weekday, within any children’s
programming as defined under the rules and regulations of the Federal Communications
Commission;

HITN is otherwise in compliance with the Children’s Television Act of 1990

HITN does hereby further certify that HITN TV is exempt from the closed captioning
requirements of the Federal Communications Commission’s closed captioning rules
applicable to HITN TV because HITN TV does not have gross revenues exceeding
$3,000,000 See 47 C.F.R 79.1{d}(12].

Notwithstanding HITN TV's status as a commercial free, educational programmer, HITN
does hereby certify that it is in compliance with the Commercial Advertisement
Loudness Mitigation Act.

| hereby declare under penalty of perjury that the foregoing statements are true and correct,

Dated: October 3, 2016

~

Signature: _

i

S

Jonathan Guerra
/General Counsel



CHILDREN’S PROGRAMMING CERTIFICATION
3rd QUARTER (July 1, 2016 THROUGH September 30, 2016)

This is to certify that the list set forth below identifies all programs and series aired by

MBC America during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice, we
formatted and aired each of the children’s programs and series identified below so that the total
commercial time (including local ad avails, promos for non- educational programs and adjacent
ads running before or after the program within the same clock hour) did not exceed 10.5 minutes
per hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal Communications Commission

(the “FCC”), (the Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or that
offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that  have been designated by MBC America as the
official responsible for oversight of compliance with the FCC children’s programming

commercial limits, and I am familiar with the Regulations.

1. Kid’s School
2. Kiss Kiss
3. Cooking Class for Kids

4. Dream Junior

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 13th of October, 2016

~ & Signftdte
Dong Yeol Yoon

Name

President

Title



?MindGeek

www. mindgeek. . com

September 21, 2016

Maria T. Browne

Davis Wright Tremaine LLP

1919 Pennsylvania Ave NW, Suite 800
Washington, DC 20006-3401

VIA FEDEX

Re: - -Certification of Compliance - Children’s Television and Closed Captioning 2016 Q3 -~
(Bang U, Brazzers TV, Playboy TV, Playboy TV en Espanol, Reality Kings)

Dear Maria:

Reference is made to that certain Affiliation Agreement by and between MG Media S.a r.l.
(successor in interest to Playboy Entertainment Group, Inc., Spice Entertainment, Inc., and
Spice Hot Entertainment, Inc.) (“Network”) and Time Warner Cable Inc. dated as of July 8,
2004 (as amended, the “Agreement”).

With respect to the calendar quarter ended September 30, 2016, Network hereby certifies its
compliance with (i) the requirements of the Children’s Television Act of 1990 and (ii) the
closed captioning requirements of 47 C.F.R. § 79.1.

Further to the foregoing children’s television certification, Network hereby certifies that it
does not offer children’s programming.

Further to the foregoing closed captioning certification, with respect to Network’s “Playboy
TV” service, Network hereby certifies that in the ordinary course of business, Network has
adopted and follows the Best Practices for video programmers with respect to captioning
quality as set forth in 47 C.F.R. § 79.1(k)(1). With respect to Network’s “Reality Kings”
service, “Brazzers” service, “Playboy TV en Espanol” service, and “Bang U” service, Network
hereby certifies that Network is exempt from the closed captioning rules under the following
exemption set forth in 47 C.F.R. 8 79.1(d)(12):

“(12) Channels/Streams producing revenues of under $3,000,000. No video
programming provider shall be required to expend any money to caption any channel or
stream of video programming producing annual gross revenues of less than $3,000,000
during the previous calendar year other than the obligation to pass through video
programming closed captioned when received pursuant to paragraph (c) of this section.
For the purposes of this paragraph, each programming stream on a multicast digital
television channel shall be considered separately for purposes of the $3,000,000
revenue limit.”

Sincerely,

MG MEDIA S.A R.L.
r.l., its manager

By: MinZ(}ﬁiy; .

By: /Eddy Kaba
Officé: Manager Class A

MG Media SARL (formerly Manwin Media SARL)
32, Boulevard Royal, L - 2449 Luxembourg
Autorisation d’établissement n° 10057017 / O
R.C.S. Luxembourg: B 161 021/ VAT : LU 25092029
Tel: +352.20880.916 / Fax: +352.20880.922
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October 10, 2016 VIA E-MAIL & REGULAR MAIL

Ms. Maria T. Browne

Davis Wright Tremaine, LLP

1919 Pennsylvania Avenue N.W., Suite 800
Washington, DC 20006-3401

Email: mariabrowne@dwt.com

RE: Compliance Certification

Dear Ms. Browne:

We received your request for New Frontier Media, Inc. (“NFM”) to provide certification of compliance with the
Children’s Television Act of 1990 (“Children’s Act”) and the Closed Captioning requirements as set out under
47CFR.§79.1

NFM hereby certifies all of its programming carried by Time Warner Cable during the reporting period of Q3
2016(the “Reporting Period”) was in compliance with the Closed Captioning requirements set forth in 47 CFR.
§ 79.1. Specifically, NFM is exempt from 47 C.F.R. § 79.1(j)-(k) requirements pursuant to the exemption
provided under 47 C.E.R. § 79.1 (d) (11) and (12). Please note that the required certifications are also available
on the following widely available site: http://www.hustlertvaftiliates.com/.

Additionally, NFM certifies that during the Reporting Period, none of its programming contained any children’s
programming as defined under 47 CFR § 76.225.

Please do not hesitate to contact me with any questions.

Sincerely, /
/
y Cocn k:ﬁ/ﬂ 1
Executive Vicg President

To

\

Ce: William Wesselman, Time Warner Cable




QQ,JOL[/

CHILDREN'S PROGRAMMING CERTIFICATION

3rd Quarter: July 1, 2016 to September 30, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during the
above referenced calendar quarter that were originally produced and broadcast primarily for an audience
of children 12 years old and under. As a standard practice, we formatted and aired each of the children's
programs and series identified below so that the total commercial time (including local ad avails, promos
for non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in

compliance with the Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the
same clock hour that contained references to, characters or actors from, or that offered products related to,
the underlying program or series. Any instances in which the children's programming commercial limits
were exceeded during the referenced calendar quarter are explained in detail below, 1 further certify that !
have been designated by Inga Dyer as the official responsible for oversight of compliance
with the FCC’s children’s programming commercial limits, and T am familiar with the Regulations.

List the children’s programs run during calendar quarter:
N/A

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 20th day of September, 2016

7

Inga Dyer
Name (Print)

SVP of Business & Legal Affairs
Title




Michael L. Ward
Senior Vice President
Deputy General Counsel

Showtime Networks Inc.

A RS COMPARY

1633 Broadway

New York, NY 10018

212.708.3279
_____212.708.1391 Fax _

October 26, 2016 michael.ward@showtime.net

Gary Johnson

Davis Wright Tremaine LLP
mailto:GaryJohnson@dwt.com

Dear Mr. Johnson:

In response to your email on behalf of Charter Communications, this letter shall confirm
that SHOWTIME is in compliance with the closed-captioning requirements of the
Telecommunications Act of 1996 for the third quarter of 2016. With regards to the
Children’s Television Act of 1990. SHOWTIME does not contain any advertising.

If I can be of any further assistance. please let me know.

Sincerely,

e ’ o /,‘? f“‘,/ // L/]
7/ LT 4
Ve datn” SN

v



CHANNEL

Smithsonian ¥

October 26, 2016

VIA ELECTRONIC AND EXPRESS MAIL
Charter Communications, Inc.

400 Atlantic St.

Stamford, CT 06901

Re: Children’s Programming Certification and Closed Captioning Certification 3rd
Quarter 2016

Dear Sir/Madam:

In response to your communication to CBS Corporation dated October 18, 2016, this is to certify
that during the 3™ quarter of 2016, Smithsonian Channel HD: (a) was, and remains, in compliance
with the closed-captioning requirements set forth in the Century Communications and Video
Accessibility Act of 2010, and (b) did not air any children’s programs.

If I can be of any further assistance, please do not hesitate to contact me.

Sincerely,

///‘—/77/

Tom Hayden
President
SNI/SI Networks L.L.C.

cc: Smithsonian Networks — Janice Janik

1633 Broadway, 16th Flow,
New York, NY 10019
smithsonianchannel.com



N'S PRO MIN
3rd Quarter: July 1, 2016 to September 30, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. [ further certify that 1 have been designated by
Te N [Siep Ex EEA -’Jp{};,\k LT J&)as the official responsible for oversight of compliance with

the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quartet:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ST day of O o8 20 _4é )

Signature‘ -~ < ﬁ
&L Yoor)
Name (Print)

(&

Title

DWT 28730817+ 0102438-000008



